
Decathlon.ski is set to be launched on 15 November. 
This platform has been co-devised by e-Liberty and 
Decathlon, and is designed to simplify the booking 
process used by winter sports enthusiasts.

Press Release, October 1st, 2019



MORE INFORMATION
www.oneblueteam.com
www.decathlon.media
www.eliberty.fr

PRESS CONTACTS
media@decathlon.com  
alban.gobert@eliberty.fr

Decathlon operates in 55 countries, and each of its 
some 1,600 stores worldwide will link to the services 
offered by local ski resorts. This means that a Chinese 
or Russian skier will be able to organise their ski 
holiday as a single "package", making it both 
straightforward and more cost-effective. The 
decathlon.ski platform is designed to enable 
DecDecathlon's 200 million customers to purchase their 
ski passes directly, for use in most major French and 
European ski resorts, in an automatic transaction 
using their own unique customer account.

e-Liberty is the world's leading ski pass provider, 
selling over 350 million euros’ worth of ski passes. For 
the company founded by Christian Mars, this 
partnership represents a key driver in its continued 
globalisation strategy launched in 2018. After initial 
success in German Switzerland with the 
Adelboden-Lenk group, e-Liberty is set to make its 
biggestbiggest breakthrough in Austria this winter, while its 
arrival in North America is imminent.

A development programme has been 
commissioned, led by Christian Mars, 
based in Neuchâtel, alongside a drive to 
strengthen the Technolac software 
teams.

decathlon.ski, the platform and its 
technical solutions, will be unveiled on 1 
October at the French ski lift conference 
in Besançon, and on 24-25 October at the 
Swiss ski lift forum in Thoune.

This operation is a three-way 
collaboration between Christian Mars 
(founder of e-Liberty), Decathlon and 
Genairgy, a company specialising in 
sports holidays and sports technology. 
It’s a collaboration with plenty of future 
growth potential.

Good to know...


